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INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

DEFINTIONS

“Interactive technologies that facilitate the creation and
sharing of information, ideas, interests, and other forms of
expression through virtual communities and networks.”

- American Psychological Association (APA)
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DEFINTIONS

SOCIAL MEDIA

“A young person who has begun puberty but
has not yet become an adult... generally occurs

between the ages of 10 and 19 years.”
- National Institute of Health (NIH)
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DEFINTIONS

SOCIAL MEDIA ADOLESCENT

Mental health is... difficult to define, but it “includes
emotional, psychological, and social well-being. It is more
than the absence of a mental illness—it’s essential to our
overall health and quality of life.”

- National Institute of Mental Health (NIMH)
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ON THE RELATIONSHIP BETWEEN
SOCIAL MEDIA AND ADOLESCENT MENTAL HEALTH

Why?
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HUMANITARIAN MOTIVATION

“...we are experiencing a national youth mental health crisis...”

- Vivek Murthy (U.S. Surgeon General)

Office of the Surgeon General (OSG). (2023) 6
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HUMANITARIAN MOTIVATION

% of US Undergraduates Diagnosed with a Mental llIness

25
20

15

0

2008 2010 2012 2014 2016 2018

American College Health Association (ACHA) /



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS
HUMANITARIAN MOTIVATION

% of US Undergraduates Diagnosed with a Mental llIness
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HUMANITARIAN MOTIVATION

% US Teens with Major Depression
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HUMANITARIAN MOTIVATION

% US Teens with Major Depression ~1in 3
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HUMANITARIAN MOTIVATION

US Teens Admitted to Hospitals for Nonfatal Self-harm (Ages 15-19)
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HUMANITARIAN MOTIVATION

US Teens Admitted to Hospitals for Nonfatal SeIf—harm[(Ages 10-14)]
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HUMANITARIAN MOTIVATION

US Teens, Suicides|(Ages 15 — 19)
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HUMANITARIAN MOTIVATION

US Teens, Suicides[(Ages 10 — 14)]
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HUMANITARIAN MOTIVATION

Gottfried, M. A., Michelle Faverio and Jeffrey. (2023, December 11) LS
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Teen girls far more likely than boys to
say they use TikTok almost constantly

% of U.S. teens ages 13 to 17 who say they visit or use the
Jfollowing apps or sites almost constantly

Boys Girls U.S. teens
) TikTok o o 17
19 22
u YouTube o o 16
15 18
3 Snapchat @ ® 14
ot 12 17
"jl Instagram o o 8
7 10
n Facebook ® @ 3
1 4
0% 25

Note: Those who did not give an answer or gave other responses are
not shown.

Source: Survey of U.S. teens conducted Sept. 26-Oct. 23, 2023.
“Teens, Social Media and Technology 2023”

PEW RESEARCH CENTER

Gottfried, M. A., Michelle Faverio and Jeffrey. (2023, December 11) 20



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

HUMANITARIAN MOTIVATION

Time spent on social media on a
typical day, U.S. Adolescents 13-19
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Rothwell, J. (2023) 21
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HUMANITARIAN MOTIVATION

(5 hours per day) x (40 million teenagers) x (10 years of adolescence) = a significant exposure

22
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OBJECTIVE

Is social media a camsal factor in the
adolescent mental health crisis?

Too big of a question...

23



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

OBJECTIVE

Can we rule out social media
as a potential contributing factor?

No.

24
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OBJECTIVE

Is social media a cawsal factor in the
adolescent mental health crisis?

W

Characterize:

SOCIAL { < > MENTAL {

25
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COURSE OF STUDY

T oP By Indicates I.ndicates
an effect little/no effect
Correlational 3 studies 3 studies +1 mixed
Longitudinal 3 studies 3 studies
Experimental 6 studies 3 studies

26
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COURSE OF STUDY
e N\
- CORRELATIONAL STUDIES: Is there an association SOCIAL { MENTAL |
. . MEDIA G8©  HeaLTH
between social media use and adolescent mental health? . .
— A — A
\ y
( N
« LONGITUDINAL STUDIES: Does social media use at time 1 SOCIAL { MENTAL {
. . . — MEDIA HEALTH
predict anything about mental health at time 2? - B _
t t
\ 1 2 y
r N
- EXPERIMENTAL STUDIES: Is there a causal effect of social SOCIAL ! MENTAL ¢
. MEDIA ==  HEALTH
media on mental health? . .
— A — A
\ y

27
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CORRELATIONAL STUDIES

Studies that indicate an association Studies that indicate little/no association

4t —Bermemanetd 2008 Loee 12 1
—20+6-{see—4-1-t ) 21
—Peods-andSeott—20+6-{see4+3—— | [Orben and Przybylski, 2019a]|(see 4.2.2)
[Twenge et al., 2018] (see 4.1.3) [Orben and Przybylski, 2019b]|(see 4.2.3)
B ovensotalr2020seet-3-1)

Table 1: Correlational studies organized by whether they indicate an association between
social media use and negative mental health outcomes (left) or little/no association (right).

28
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CORRELATIONAL STUDIES

29
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— —
COURSE OF STUDY

e

- CORRELATIONAL STUDIES: Is there an association SOCIAL | MENTAL A MA .
GO roben, A.
between social media use and adolescent mental health? A MEDIA / 4 HEALTH
—_ —_

« LONGITUDINAL STUDIES: Does social media use at time 1 SOCIAL ' MENTAL '
. . ) — MEDIA HEALTH
predict anything about mental health at time 2? , 7 _
— S —_— time
N . o
- EXPERIMENTAL STUDIES: Is there a causal effect of social SOCIAL | MENTAL
. MEDIA ==  HEALTH
media on mental health? 7 7
— A — A
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CORRELATIONAL STUDIES

Study Exposure Gender? Size of Association Comparison

31
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019a: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being

32
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019a: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being
Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019a: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being
Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being
Twenge et al., 2020b: Social Tgirts = —0.17 > hard drug use + well-being,
. Yes . )
Media Thoys = —0.07 > exercise + well-being

34
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019a: "?“icrf:n No S = —0.03 (n? = 0.04%) < eating potatoes + well-being
Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being
Twenge et al., 2020b: Social Tgirts = —0.17 > hard drug use + well-being,
. Yes . )

Media Thoys = —0.07 > exercise + well-being

Orben and Przybylski, 2020: "?“icrf:n No f = —0.05 (n? = 0.03%) < eating potatoes + well-being
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019%: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being
Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being
Twenge et al., 2020b: Social Tgirts = —0.17 > hard drug use + well-being,
. Yes . )
Media Thoys = —0.07 > exercise + well-being
Orben and Przybylski, 2020: "?“icrf:n No £ = —0.05 (n? = 0.03%) < eating potatoes + well-being
. 3 + 1
Orben, 2020: SOCli.ll No r =[-0.10,—0.15] > seatbplts fata.l accidents
Media > vaccines + covid
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CORRELATIONAL STUDIES

Study Exposure Gender? Size of Association Comparison

Orben and Przybylski, 2019%: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being

Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being

Twenge et al., 2020b: Social Tgirts = —0.17 > hard drug use + well-being,

. Yes . )

Media Thoys = —0.07 > exercise + well-being

Orben and Przybylski, 2020: "?“icrf:n No £ = —0.05 (n? = 0.03%) < eating potatoes + well-being

. 3 + 1

Orben, 2020: SOCli.ll No r =[-0.10,—0.15] > seatbplts fata.l accidents
Media > vaccines + covid

Twenge et al., 2022: Social Yes Bgiris = —0.20 > binge drinking + well-being,
Media Broys = —0.04 > marijuana use + well-being
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CORRELATIONAL STUDIES
Study Exposure Gender? Size of Association Comparison
Orben and Przybylski, 2019%: "?“icrf:n No £ = —0.03 (n? = 0.04%) < eating potatoes + well-being
Orben and Przybylski, 20190: "?“icrf:n No £ =—-0.02 (n? = 0.01%) < eating potatoes + well-being
Twenge et al., 2020b: Social Tgirts = —0.17 > hard drug use + well-being,
. Yes . )
Media Thoys = —0.07 > exercise + well-being
Orben and Przybylski, 2020: "?“icrf:n No £ = —0.05 (n? = 0.03%) < eating potatoes + well-being
. 3 + 1
Orben, 2020: SOCli.ll No r =[-0.10,—0.15] > seatb.elts fata.l accidents
Media > vaccines + covid
Twenge et al., 2022: Social Yes Bgiris = —0.20 > binge drinking + well-being,
Media Bboys = —0.04 > marijuana use + well-being
[Orben et al., 2022: A
Social Yes +
Media Age standby standby
\L J
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CORRELATIONAL STUDIES

CONCLUSIONS

:OQ(\

ARTICLE
OPEN

Windows of developmental sensitivity to social
media

‘ W) Check for updates

Amy Orben® "™ Andrew K. Przybylski?, Sarah-Jayne Blakemore

3.4 & Rogier A. Kievit(® >

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 39
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CORRELATIONAI_ STUDIES Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)

10 11 12 13 14 15 16 17 18 19 20 21 22-25 26-29 30s 40s 50s 60s 70s

Satisfaction with Life
(6)]
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CORRELATIONAI_ STUDIES Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)
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CORRELATIONAI_ STUDIES Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)
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CORRELATIONAI_ STUDIES Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)
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CORRELATIONAI_ STUDIES Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)
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LONGITUDINAL STUDIES

Studies that indicate an effect at time 2 Studies that indicate little /no effect at time 2

HBoers—ot—al—2019 o513 A te et 2028 eSS ———

Table 2: Longitudinal studies organized by whether or not social media use at time 1 predicts
anything about mental health at time 2.
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LONGITUDINAL STUDIES

CONCLUSIONS

:OQ(\

ARTICLE
OPEN

Windows of developmental sensitivity to social
media

‘ W) Check for updates

Amy Orben® "™ Andrew K. Przybylski?, Sarah-Jayne Blakemore

3.4 & Rogier A. Kievit(® >

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 47
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LONGITUDINAL STUDIES

Moderated by age and gender:
Higher than average social media use is
associated with a decrease in life
satisfaction one year later

( \

A. SOCIAL MEDIA USE LIFE SATISFACTION ¥V

\ J

Unmoderated by age and gender:
Lower than average life satisfaction is
associated with an increase in social
media use one year later

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 48
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LONGITUDINAL STUDIES

0.21

Not statistically significant

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 49



LONGITUDINAL STUDIES

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 50



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

LONGITUDINAL STUDIES

0.21

slewa4

Regression Coefficient

SeN

10 11 12 13 14 15 16 17 18 19 20

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 51
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LONGITUDINAL STUDIES

Moderated by age and gender:
Higher than average social media use is
associated with a decrease in life
satisfaction one year later

( \

A. SOCIAL MEDIA USE LIFE SATISFACTION ¥V

\ J

Unmoderated by age and gender:
Lower than average life satisfaction is
associated with an increase in social
media use one year later

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 52
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LONGITUDINAL STUDIES
a4 Y
Girls Boys

By, = —0.12 Bis = —0.12

ﬁlg = —0.13 1819 = —0.13
L J

A SOCIAL MEDIA USE LIFE SATISFACTION ¥V
é Y
X j Not cool.
B = —0.03

\ J

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 59
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COURSE OF STUDY

e

- CORRELATIONAL STUDIES: Is there an association SOCIAL | MENTAL A MA .
GO roben, A.
between social media use and adolescent mental health? A MEDIA / 4 HEALTH
—_ —_

« LONGITUDINAL STUDIES: Does social media use at time 1 SOCIAL ' MENTAL '
. . ) — MEDIA HEALTH
predict anything about mental health at time 2? , 7 _
— S —_— time
N . o
- EXPERIMENTAL STUDIES: Is there a causal effect of social SOCIAL | MENTAL
. MEDIA ==  HEALTH
media on mental health? 7 7
— A — A

54



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

COURSE OF STUDY
- CORRELATIONAL STUDIES: Is there an association SOCIAL , MENTAL |
between social media use and adolescent mental health? MEDIA / HEALTH /
— A — A
« LONGITUDINAL STUDIES: Does social media use at time 1 SOCIAL ' MENTAL /
dict hi bout tal health at time 2? o 21324 I A=t r
redict anything about mental health at time 27 )
P g — —_ time
tq )
a4 )
- EXPERIMENTAL STUDIES: Is there a causal effect of social SOCIAL ! MENTAL
. MEDIA ==  HEALTH
media on mental health?
L — — A )
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EXPERIMENTAL STUDIES

Studies that indicate a causal effect Studies that indicate little/no causal effect

Sagioglou and Greitemeyer, 2014| |Vanman et al., 2018|
Hunt et al., 2018§] —Heet—r—202H—
Kleemans et al., 2018] |[Przybylski et al., 2021]

Sherlock and Wagstaff, 2019
Allcott et al., 2020]
Braghieri et al., 2022

Table 3: Experimental studies organized by whether or not they indicate a causal effect
between social media use and negative mental health outcomes.
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EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
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EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
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EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day

59



INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized 1G afterward
Sherlock and Wagstaft, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized 1G afterward
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INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized 1G afterward
Sherlock and Wagstaff, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized 1G afterward
Allcott et al., 2020 Yes Adults Abstained 4 weeks later improved happiness, life satisfaction,
from FB depression, anxiety, and well-being
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INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized 1G afterward
Sherlock and Wagstaft, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized IG afterward
Allcott et al., 2020 Yes Adults Abstained 4 weeks later improved happiness, life satisfaction,
from FB depression, anxiety, and well-being
Braghieri et al., 2022 Yes University Rollout of FB  N/A increased depression
students
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INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized 1G afterward
Sherlock and Wagstaff, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized 1G afterward
Allcott et al., 2020 Yes Adults Abstained 4 weeks later improved happiness, life satisfaction,
from FB depression, anxiety, and well-being
Braghieri et al., 2022 Yes University Rollout of FB  N/A increased depression
students
Vanman et al., 2018 Mixed  Adults Abstained 5 days later decreased stress but also well-being
from FB
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INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES
Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later improved loneliness and depression
20min/day
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized 1G afterward
Sherlock and Wagstaff, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized 1G afterward
Allcott et al., 2020 Yes Adults Abstained 4 weeks later improved happiness, life satisfaction,
from FB depression, anxiety, and well-being
Braghieri et al., 2022 Yes University Rollout of FB  N/A increased depression
students
Vanman et al., 2018 Mixed  Adults Abstained 5 days later decreased stress but also well-being
from FB
Przybylski et al., 2021 No Adults Abstained 1 day later no effect
from SM
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EXPERIMENTAL STUDIES - What happens when we limit social media?

Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Hunt et al., 2018 Yes Undergrads Limited SM to 4 weeks later
20min/day
Allcott et al., 2020 Yes Adults Abstained 4 weeks later
from FB
@ )
Vanman et al., 2018 Mixed  Adults Abstained 5 days later but also well-being
from FB
Przybylski et al., 2021 No Adults Abstained 1 day later no effect
. from SM J
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INTRODUCTION

SUMMARY OF THE ARTIFACTS

CONCLUSIONS

EXPERIMENTAL STUDIES - What about when we're exposed to social media?

Causal Time-to-
Study Effect? ~Age Treatment Assessment Result
Sagioglou and Greitemeyer, 2014 | Yes Young adults  Exposed to Immediately decreased positive mood
20min of FB  afterward
Kleemans et al., 2018 Yes Girls Exposed to Immediately decreased body image
idealized IG afterward
Sherlock and Wagstaft, 2019 Yes Young Exposed to Immediately decreased self-rated attractiveness
women idealized IG afterward
Braghieri et al., 2022 Yes University Rollout of FB  N/A increased depression
students
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INTRODUCTION

COURSE OF STUDY

« CORRELATIONAL STUDIES: Is there an association

between social media use and adolescent mental health?

« LONGITUDINAL STUDIES: Does social media use at time 1
predict anything about mental health at time 2?

« EXPERIMENTAL STUDIES: Is there a causal effect of social

media on mental health?

SUMMARY OF THE ARTIFACTS
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CONCLUSIONS

10 1 12 13 14 15 16 17 18 19 20 21 22-25 26-29 30s 40s 50s 60s 70s

- CORRELATIONAL STUDIES:
» the link is moderated by age and gender
« for young adults and adults

* no strong gender differences
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» the link is inverse-U-shaped

« for adolescents,

ASex

12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345 12345
Social Media Use

- strong negative (~linear) relationships for young girls

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022)
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CONCLUSIONS

0.2

 LONGITUDINAL STUDIES:

* both paths exist and are negative - the relationship is

0.0

slewa

cyclic (not cool)

« the pathway from SM to LS is stronger than the reverse
pathway and is moderated by age and gender (the

reverse is not) o

Regression Coefficient

« boys and girls experience different windows of

sensitivity to social media, with strong negative links
(SM -> LS) at

« girls:ages 11-13,19

* boys: ages 14-15,19

« atno point does SM predict an increase in LS (1yr later)

Orben, A., Przybylski, A. K., Blakemore, S.-J., & Kievit, R. A. (2022) 69
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CONCLUSIONS

- EXPERIMENTAL STUDIES:

when social media is randomly removed/limited, the
effect depends on time-to-assessment
« shortly after (<1 week), causes worse mental health
outcomes - inline with withdrawal-like symptoms

« after ~4 weeks, consistently improves mental health

when social media is randomly introduced, consistently

results in worse mental health ~immediately afterward

removed/limited

introduced

worse
—_—
u@" mental health
(< 1 week later)
\ (

> 4 weeks later)

worse
mental health

/_A_\
&
"g

(immediately)
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WHAT’'S NEXT?

Mechanisms

CONCLUSIONS
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MECHANISMS
What are the underlying this processes that facilitate this
causal pathway?
SOCIAL /
MEDIA / <
-

CONCLUSIONS

MENTAL

HEALTH /
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MECHANISMS

CYBERBULLYING
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MECHANISMS

CYBERBULLYING

SOCIAL
MEDIA

— A

SELF-ESTEEM

CONCLUSIONS

MENTAL {

74



INTRODUCTION SUMMARY OF THE ARTIFACTS CONCLUSIONS

MECHANISMS
o
CYBERBULLYING
SOCIAL SUPPORT
SOCIAL MENTAL '
MEDIA

HEALTH /

SELF-ESTEEM
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MECHANISMS
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MECHANISMS
This is just one hypothesize mechanism...
[
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MECHANISMS
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MECHANISMS

Perhaps social media is the moderator!
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MECHANISMS

In either case...

CONCLUSIONS
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MECHANISMS

Specific aspects of social media...
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MECHANISMS

A new research agenda:
To untangle the causal mechanisms underlying the relationships between
social media and adolescent mental health.

Why?
So we can 1dentify the harmful aspects of social media and target them,
and identify the beneficial aspects of social media and harness them.

CONCLUSIONS
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